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GARANTI’S POSITION

IN THE BUSINESS AREAS

BUILDING LONG-LIVED 

RELATIONSHIPS WITH 

OUR CUSTOMERS

15.9 million� � � � � � � � � � 	 
 � � �� 
 � � � � � � � � � � � � � � � � � � � � � � � � �
518 thousand� � 	 � � � � � � � 
 �� 	 
 � 	 � � � � � � � � �  � � � � � �

1.6 million� � � � 	 
 � � � � � ! � " � � � �  � � � � � �
14% # 	 � � � 
 � � $ 	 � � % � � & � � ' � � � �� ( ) � � * � � � + , � � - � � � � � , � � . / � � 0 � � � / � � � � �
12% % 	 � � 1 � 1 � % � � & � � ' � � � �� 2 � � � . � . � � 3 � 4 5 6 7 89 : + . � . � � ; � < / � � � � � � � - �� = 5 > � � � � � 6 ? @ A 8 �
11% # � � � 	 
 � � B � � 	 � � �% � � & � � ' � � � �� 4 � , � � � � � / � � � � � � < � � � � �* + � � � , � � � � / � � � � � 6 C D 8 �� 0 � @ � � * � � � 6 C ) 8 �

WE OFFER INFORMATION 

AND ADVISORY SERVICES 

TO SUPPORT THEIR 

DEVELOPMENT

9%E $ F � � � � � � � F � � & � � 1 $ 	 � � �% � � & � � ' � � � �
24% ' � � � � 	 G ' % H � 	 � � �� � E $ � 	 � � �� 
 � � � � � � I J K L � � � � � � � � � � �

WE POSITION OURSELVES 

AS THE PRIMARY BUSINESS 

PARTNER OF OUR 

CUSTOMERS

10%M # $ 	 � � � % � � & � � ' � � � �
29# 	 
 
 � � � � � � F � � � � � � �
4# 	 � � 	 � � � � F � � � � � � �

RETAIL BANKING SME BANKING COMMERCIAL & CORPORATE 

BANKING
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STRONG PRESENCE IN THE 

CREDIT CARD BUSINESS. 

LICENSE TURKEY’S 

LOVEMARK BONUS CARD 

TO 10 OTHER BANKS 

19%% � � & � � ' � � � �
7 million$ � � " � � � � � � � " � � � � � "� � � � 	 
 � � �

690 thousand 

WE HAVE BEEN INVESTING IN 

DIGITAL FOR MORE THAN 

20 YEARS TO OFFER OUR 

CUSTOMERS SEAMLESS 

OMNI-CHANNEL EXPERIENCE

MOBILE T
63%

	 G � 	 � U � � � � G � � � � � � � �� � � � � � � � � 	 � �
INTERNET

>500 
� V � � � 	 G � � � � � � � � � 	 � �

23%
	 G � 	 � U � � � � G � � � � � � � �� � � � � � � � � 	 � �

ATM

102%' � � ! � � 1 � 	 � U � � � & � � � � 	 
 � � �� � � 	 � 1 � � � � " � � � � � � � � � � � � � 	 � �
SOCIAL MEDIAW � � 	 G � � � 
 	 � � G 	 � � 	 � � "G � � � � � � � � � � � � � � � � � 	 � � � � E � � & � V

5 million
G 	 � � 	 � � � �

CALL CENTER

73.4 million
� � � � 	 
 � � � 	 � � � � � �

32 sec.
� ! � � � 1 � � � � � 	 � � � � � 
 �

PAYMENT SYSTEMS DIGITAL BANKING INTEGRATED SUBSIDIARIES

X

 6.11%

 3.36%

 0.63%

 1.56%

 0.72%

 0.08%

 0.02%
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GARANTI’S POSITION

IN THE SECTOR

ROAA

CET-I

ROAE

NIM INCL. SWAP COST

1.9%

15.8%

15%

5.4%

Highest

Highest

Highest

Highest � � � � � �
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X

COST/INCOME1

ASSET MARKET SHARENET FEES & COMMISSIONS /

IEA & NON-CASH LOANS

LOANS MARKET SHARE

1.4%

32.6%

10.6%

10.6%

Highest

Second Lowest

2nd Largest 

Private Bank


